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(SPORTS TECHY)

Mogreet, a mobile video marketing company, reporiedly announced i is teaming up with MFL PLAYERS in an
affort 0 create awareness and intesest in the NFLPA and its players out of uniform

The cormpany Said thal the cam
showcasing NFL athletes as “nomal guys with a great job.”

yn cenhirs on delivenng a vanely of videos 1o fans’ mobde phones

During the campaign, consumers will be prompted to text *“NFLPA” to 21534 in order bo receive an exclusive
wideo featunng Mark Sanchez, Brandon Jacobs, A Hawk, Malt Hasselbeck, Damren Sharper and oihers in Eheir
rves off the field. Additionally, fans who texd in are will be entéred nlo a sweepslakes lor a chance 1o win @ trip o
the 2010 NFL PLAYERS Rookie Premisre in Los Angeles

Company cofficials said that tha program also integrates a rich media online campaign across fargeted spots and
social media Web sites and mobile phones. And, thanks to a viral elemant to the campaign, participants can ask

friends to anber the contest via mobile video invitations

Mogreat's technosogy allows us o lake sdvaniage of ioday’s mobile phones to mone effickently conned with
fans by using high quality video,” Keith Gordon, acting president at NFL PLAYERS., said

He said that the medium allovws the organization 10 effectvely connect with consumens i raal time while

MaxEmizing each impression

“We view this as a win-win; players get in front of fans whibe fans get a video, entry inio a sweepsiakes and a
free gilt,” Gordon said

NFL PLAYERS 1% the koensng and markeling subsidiary of the NFL Players Association. I representing mare
than 1,800 actve and many rebied MFL players, and marke(s them as personalities as well as professional
athletes

With Mogreet's proprietary mobile video message platioem, NFL PLAYERS can reach over 200 million fans
P

smariphones and non-Smarphones aike — across all ca saad comparny affy

“This ground-breaking campaign ks consistent with what NFL PLAYERS does every day, which |s creating a
tremendows amount of positve awareness {or its players, while giving the organization the opportuniy 1o create
a mobie database which can be leveraged in the future,” James Citron, CEQ of Mogree!, said
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